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ABSTRACT  

The teaching of English in Islamic Business Management programs plays a vital role in preparing students 

for the global marketplace. As English becomes increasingly important in business communication, the 

need for effective language instruction tailored to the specific context of Islamic business practices is 

essential. This paper explores the methodologies and approaches to teaching English to students in Islamic 

Business Management programs. It highlights the significance of integrating business terminology, Islamic 

principles, and communication skills into the curriculum. Through qualitative research, including 

interviews with educators and observations of classroom practices, the study identifies effective strategies 

for enhancing students' English proficiency while ensuring alignment with Islamic business ethics. The 

findings indicate that contextualized learning, interactive activities, and the use of authentic materials 

significantly improve students' language skills and their understanding of business concepts. Challenges 

such as limited resources and varying levels of student proficiency are discussed, along with 

recommendations for future curriculum development. Ultimately, this study emphasizes the importance of 

a comprehensive English language program that equips students with the necessary skills to excel in the 

field of Islamic business. 
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INTRODUCTION 

In today’s era of globalization, 

proficiency in English has become an 

essential skill for students, particularly those 

pursuing degrees in Islamic Business 

Management. With the increasing interaction 

between domestic and international markets, 

mastering the English language is not merely 

an added advantage; it has become a 

necessity. English serves as a vital 

communication tool in the business world, 

and therefore, students need to be equipped 

with adequate language skills to compete 

effectively in the global marketplace. 

The Islamic Business Management 

program plays a crucial role in educating the 

next generation who not only understand 

management and economic principles but 

also adhere to the ethical values taught in 

Islam. Consequently, the teaching of English 

in this context must be designed to enhance 

not only students' language capabilities but 

also their understanding of business 

terminology, ethical business practices, and 

relevant Sharia principles. 

Proficiency in English within Islamic 

Business Management programs provides 

students with a competitive advantage in 

pursuing careers across various sectors, both 

domestically and internationally. English 

enables them to access academic literature, 

participate in international seminars, and 

communicate with professionals from 

diverse backgrounds. Furthermore, the 

ability to speak English facilitates a better 

understanding of global trends in business, 

finance, and management. 
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Students who are proficient in 

English will be better prepared to face 

challenges in the workforce, particularly in 

industries that are increasingly 

interconnected on a global scale. Moreover, 

they will be capable of articulating and 

defending ethical positions in the context of 

Islamic business practices, thereby 

contributing to the development of a 

sustainable economy that aligns with Islamic 

principles. 

This study aims to explore effective 

teaching methodologies for English language 

instruction for students in Islamic Business 

Management programs. Specifically, this 

research seeks to: 

1) Identify the key language skills necessary 

for success in the field of Islamic 

Business Management. 

2) Analyze existing teaching methodologies 

and their effectiveness in improving 

students' English proficiency. 

3) Provide recommendations for developing 

a curriculum that integrates English 

language learning with Islamic business 

principles. 

This study is expected to provide 

valuable insights for educators, curriculum 

developers, and policymakers regarding the 

effective teaching of English in Islamic 

Business Management programs. By 

understanding the unique needs of students in 

this field, stakeholders can enhance language 

instruction to better prepare students for 

successful careers in an increasingly 

globalized economy. 

 

LITERATURE REVIEW 

Theoretical Foundations of Language 

Teaching 

The teaching of English, particularly 

in specialized fields such as Islamic Business 

Management, is grounded in several 

theoretical frameworks that emphasize active 

engagement, context-based learning, and the 

integration of content knowledge. 

Communicative Language Teaching (CLT) 

focuses on interaction as the primary means 

of language acquisition. This approach 

encourages students to communicate in 

meaningful contexts, thereby enhancing their 

ability to use English effectively in real-

world business scenarios. 

Task-Based Language Teaching 

(TBLT) is another relevant approach that 

emphasizes the use of meaningful tasks as the 

basis for language learning. In the context of 

Islamic Business Management, TBLT allows 

students to engage in tasks that reflect actual 

business situations, such as negotiating deals 

or preparing business reports. This method 

not only enhances language skills but also 

fosters critical thinking and problem-solving 

abilities, which are essential for success in 

the business field. 

 

English for Specific Purposes (ESP) 

English for Specific Purposes (ESP) 

is a crucial concept in language education, 

focusing on teaching English in specific 

contexts tailored to the needs of particular 

fields, including business. In Islamic 

Business Management programs, the 

application of ESP involves integrating 

business terminology, Islamic finance 

principles, and communication strategies that 

are pertinent to the industry. Research 

indicates that ESP courses are effective in 

equipping students with the specialized 

language skills necessary to navigate the 

complexities of their chosen fields 

(Hutchinson & Waters, 1987). 

A study by Paltridge and Starfield 

(2013) highlights that ESP courses should be 

designed based on the specific linguistic and 

professional needs of learners. For students in 
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Islamic Business Management, this means 

focusing on relevant case studies, ethical 

considerations in business, and the 

vocabulary associated with Islamic finance 

and economics. 

 

Curriculum Development for English 

Language Instruction 

Effective curriculum development is 

essential for teaching English in Islamic 

Business Management programs. A well-

structured curriculum should include clear 

learning objectives, relevant content, and 

activities that promote language proficiency 

while integrating business concepts. 

According to Richards (2001), curriculum 

development for language teaching involves 

careful planning, implementation, and 

evaluation to ensure that the learning goals 

are met. 

Research conducted by Hyland 

(2006) suggests that integrating content and 

language learning not only improves 

language skills but also enhances students’ 

understanding of subject matter. In the 

context of Islamic Business Management, 

this integration can involve collaborative 

projects, presentations, and case studies that 

require students to apply their language skills 

in practical business situations. 

 

Innovative Teaching Strategies 

Innovative teaching strategies are 

increasingly recognized as essential for 

effective language instruction in specialized 

fields. The use of technology-enhanced 

learning and interactive activities can 

significantly boost student engagement and 

language proficiency. Studies indicate that 

incorporating digital tools—such as online 

resources, multimedia presentations, and 

collaborative platforms—can create a more 

dynamic and immersive learning 

environment (Mayer, 2009). 

In the realm of Islamic Business 

Management, innovative strategies can 

include simulations of business negotiations, 

role-playing exercises, and the use of real-

world case studies that incorporate Islamic 

business principles. Research by Noor and 

Azzah (2020) demonstrates that students who 

engage in experiential learning activities 

develop a deeper understanding of both the 

language and the ethical considerations 

associated with Islamic business practices. 

 

Challenges in Teaching English for 

Islamic Business Management 

Despite the benefits of innovative 

teaching methodologies, challenges remain 

in effectively teaching English for Islamic 

Business Management. One significant 

challenge is ensuring that educators possess 

the necessary skills and resources to 

implement these innovative approaches 

effectively. Teacher training programs must 

focus on equipping instructors with the tools 

and strategies needed to integrate language 

teaching with content-specific knowledge. 

Additionally, there may be 

discrepancies between the expectations of the 

curriculum and the actual needs of students. 

Some students may struggle with language 

proficiency, making it difficult for them to 

engage with complex business concepts. 

Research by Suharto (2021) emphasizes the 

importance of continuous assessment and 

feedback to identify student needs and adapt 

teaching methods accordingly. 

 

METHOD 

This study employs a qualitative 

research approach to explore the teaching 

methodologies and practices of English 
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language instruction in Islamic Business 

Management programs. The aim is to 

investigate how these teaching methods 

impact students' English proficiency and 

their preparedness for careers in the Islamic 

business sector. Data were collected through 

a combination of classroom observations, 

semi-structured interviews with educators, 

and an analysis of curriculum materials. 

 

Research Design 

The research design follows a case 

study methodology, allowing for an in-depth 

examination of English language teaching 

practices in specific Islamic Business 

Management programs at several 

universities. This approach facilitates a 

detailed understanding of the unique contexts 

and challenges faced by educators and 

students in these programs. By focusing on a 

variety of institutions, the study aims to 

capture diverse experiences and perspectives 

related to English language instruction. 

 

Classroom Observations 

Classroom observations were 

conducted in three different universities 

offering Islamic Business Management 

programs. A total of six English language 

classes were observed, focusing on the 

instructional methods used, student 

engagement, and the integration of business-

related content. Each observation lasted 

approximately 90 minutes, during which 

notes were taken on teaching strategies, 

classroom interactions, and the types of 

activities employed. 

 

Semi-Structured Interviews 

Semi-structured interviews were 

conducted with 15 English language 

instructors who teach in Islamic Business 

Management programs. The interviews 

aimed to gather insights into the educators' 

experiences, teaching methodologies, and 

perceptions of student engagement and 

proficiency. Interview questions focused on 

the following areas: 

1) Teaching strategies and methodologies 

used in the classroom. 

2) Integration of Islamic business principles 

into English language instruction. 

3) Challenges faced in teaching English 

within this specific context. 

4) Recommendations for improving English 

language teaching practices. 

5) The interviews were recorded and 

transcribed for analysis. 

 

Curriculum Analysis 

The study also involved an analysis of 

the English language curriculum used in the 

observed programs. Course syllabi, learning 

outcomes, and assessment methods were 

reviewed to determine how well they aligned 

with the objectives of teaching English in an 

Islamic business context. The analysis aimed 

to identify the extent to which the curriculum 

incorporated relevant business terminology, 

Islamic principles, and interactive learning 

activities. 

 

Data Analysis 

The qualitative data collected from 

classroom observations, interviews, and 

curriculum materials were analyzed using 

thematic analysis. This process involved 

several key steps: 

1. Familiarization: Researchers read 

through observation notes and interview 

transcripts to gain a comprehensive 

understanding of the data. 

2. Initial Coding: Key concepts and ideas 

were identified and coded, focusing on 

themes related to teaching 

methodologies, student engagement, 
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curriculum integration, and challenges in 

instruction. 

3. Theme Development: The codes were 

grouped into broader themes that 

represented the key findings of the study. 

Themes included "effective teaching 

strategies," "student engagement," 

"curriculum alignment," and "challenges 

in implementation." 

4. Review and Refinement: Themes were 

reviewed to ensure they accurately 

represented the data, and any 

discrepancies were addressed by 

revisiting the original transcripts and 

notes. 

5. Final Thematic Report: A final thematic 

report was compiled, detailing the key 

themes and supporting them with direct 

quotes from participants and examples 

from classroom observations. 

 

Ethical Considerations 

This study adhered to ethical 

guidelines for research involving human 

participants. Informed consent was obtained 

from all participants prior to interviews and 

observations. Participants were assured of 

confidentiality, and all data were anonymized 

to protect their identities. The research was 

conducted with minimal disruption to normal 

classroom activities, ensuring that the study 

did not interfere with students' learning 

experiences. 

 

Limitations of the Study 

One limitation of this study is the 

relatively small sample size, which may 

restrict the generalizability of the findings. 

While the case study approach provides 

valuable insights, the experiences of the 

observed programs may not fully represent 

the diverse contexts of Islamic Business 

Management education across Indonesia. 

Additionally, the reliance on qualitative data, 

while rich in detail, is subject to 

interpretation by the researchers. Future 

research could expand the sample size and 

incorporate quantitative measures to validate 

the findings further. 

 

RESULTS AND DISCUSSION 

The findings from this study are 

derived from classroom observations, semi-

structured interviews with educators, and an 

analysis of the curriculum materials used in 

Islamic Business Management programs. 

This section presents the results in two main 

areas: effective teaching methodologies and 

student engagement, followed by a 

discussion of the key themes and their 

implications for improving English language 

instruction within this specific context. 

 

Effective Teaching Methodologies 

1. Communicative and Interactive 

Approaches 

Classroom observations indicated 

that educators who employed communicative 

language teaching (CLT) methods were more 

successful in engaging students. Teachers 

used group discussions, role-playing, and 

problem-solving activities to encourage 

interaction among students. For instance, in 

one observed class, the instructor facilitated a 

mock negotiation exercise where students 

had to practice their English language skills 

while applying Islamic business principles. 

This method not only improved students' 

fluency but also helped them understand the 

practical application of language in business 

contexts. 
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2. Integration of Islamic Business 

Concepts 

The integration of Islamic business 

concepts into English language instruction 

was another significant finding. Educators 

reported that incorporating terminology and 

ethical considerations relevant to Islamic 

finance enriched the learning experience. For 

example, teachers used case studies of 

Islamic banks and businesses to discuss real-

world scenarios, allowing students to practice 

their language skills in a context that 

resonated with their field of study. This 

contextualized approach helped students 

bridge the gap between language learning 

and their professional aspirations. 

 

3. Use of Technology and Multimedia 

Resources 

The use of technology and 

multimedia resources was prevalent in many 

classrooms, contributing to more dynamic 

learning environments. Educators utilized 

videos, online presentations, and interactive 

software to enhance language instruction. 

Observations revealed that students 

responded positively to these resources, as 

they made learning more engaging and 

relevant. In particular, multimedia 

presentations that included visual aids helped 

clarify complex concepts and increased 

comprehension. 

 

Student Engagement and Participation 

1. Increased Participation in Class 

Activities 

 

Students demonstrated increased 

participation during classes that utilized 

innovative teaching methods. The interactive 

activities prompted students to express their 

thoughts and ideas more freely, leading to a 

collaborative learning atmosphere. Teachers 

noted that students who were previously shy 

or hesitant to speak in English became more 

confident in sharing their opinions during 

discussions. 

For instance, in a project-based 

learning activity, students worked in groups 

to create business plans for hypothetical 

Islamic startups. This hands-on approach 

allowed them to practice their English 

language skills in a supportive environment, 

and many students reported feeling more 

motivated to learn. 

 

2. Development of Critical Thinking Skills 

The study found that the interactive 

teaching strategies employed also 

contributed to the development of students' 

critical thinking skills. Educators observed 

that students were more inclined to analyze 

and evaluate information when engaged in 

group discussions and collaborative projects. 

This was particularly evident during debates 

on ethical issues in business, where students 

had to articulate their viewpoints while 

considering Islamic principles. 

The emphasis on critical thinking 

aligns with modern educational practices that 

encourage students to go beyond rote 

memorization and apply their knowledge in 

meaningful ways. The ability to think 

critically is essential for future leaders in 

Islamic business, as they will face complex 

decisions that require both linguistic 

competence and ethical reasoning. 

 

Challenges in Teaching English for 

Islamic Business Management 

Despite the positive outcomes, 

several challenges were identified in teaching 

English within Islamic Business 

Management programs. 

 

https://doi.org/10.47353/bj.v4i5.425
http://www.ojs.berajah.com/


Berajah Journal 
Jurnal Pembelajaran dan Pengembangan Diri 

ISSN (p): 2797-1805 | ISSN (e): 2797-1082 

 

 

DOI: https://doi.org/10.47353/bj.v4i5.425     1171 
Website: www.ojs.berajah.com  

1. Teacher Training and Professional 

Development 

One major challenge highlighted by 

educators was the need for ongoing teacher 

training and professional development. 

While many teachers employed innovative 

teaching methods, some expressed 

uncertainty about how to effectively integrate 

new technologies or methodologies into their 

instruction. A lack of training can hinder 

educators' ability to maximize the potential of 

English language teaching within their 

programs. 

 

2. Curriculum Alignment and Resource 

Limitations 

Another challenge was the alignment 

of the curriculum with the demands of both 

English language instruction and Islamic 

business principles. Educators reported 

difficulties in finding appropriate materials 

that effectively integrate both aspects. 

Additionally, some institutions faced 

resource limitations, which impacted their 

ability to provide students with adequate 

learning tools, such as technology and 

supplementary materials. 

 

Implications for Future Curriculum 

Development 

The findings from this study suggest 

several implications for the future 

development of English language curricula in 

Islamic Business Management programs: 

1) Enhanced Teacher Training: Professional 

development programs should focus on 

equipping educators with the skills 

necessary to implement innovative 

teaching methods and integrate 

technology into their classrooms 

effectively. Workshops and training 

sessions can provide teachers with 

practical strategies for enhancing 

language instruction. 

2) Curriculum Integration: There is a need 

for curriculum designers to ensure that 

English language learning is 

meaningfully integrated with Islamic 

business concepts. This can involve 

collaboration between language 

instructors and business faculty to create 

cohesive and relevant learning 

experiences. 

3) Resource Allocation: Educational 

institutions should prioritize investing in 

resources that support English language 

teaching, including access to multimedia 

tools and learning materials that reflect 

current trends in the business world. 

 

CONCLUSION 

This study has explored the teaching 

of English within Islamic Business 

Management programs, highlighting its 

critical role in equipping students with the 

necessary language skills for success in a 

globalized business environment. The 

findings indicate that effective teaching 

methodologies, such as communicative 

language teaching, task-based learning, and 

the integration of Islamic business concepts, 

significantly enhance students’ English 

proficiency and engagement. 

The results demonstrate that 

interactive and contextually relevant teaching 

methods not only foster a deeper 

understanding of the language but also 

encourage the application of ethical 

principles in business practices. By utilizing 

real-world scenarios, multimedia resources, 

and collaborative activities, educators can 

create a dynamic learning environment that 

prepares students for the complexities of the 

Islamic business landscape. 
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However, the study also identified 

several challenges that must be addressed to 

optimize English language instruction in this 

context. The need for ongoing teacher 

training and professional development was 

emphasized, as many educators expressed a 

desire for support in implementing 

innovative methodologies and utilizing 

technology effectively. Additionally, 

aligning the curriculum with both language 

and Islamic business principles remains a 

critical area for improvement. 

To overcome these challenges, it is 

essential for educational institutions to 

prioritize comprehensive teacher training 

programs, enhance curriculum integration, 

and allocate resources effectively. By doing 

so, they can ensure that students in Islamic 

Business Management programs not only 

master the English language but also develop 

the critical thinking and ethical reasoning 

skills necessary for future leadership roles in 

the industry. 

In conclusion, the teaching of English 

for Islamic Business Management is vital for 

preparing students to thrive in a competitive 

global market. By adopting innovative 

approaches and addressing the existing 

challenges, educators can significantly 

improve the quality of language instruction 

and contribute to the development of future 

leaders in the Islamic economy. 
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